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FE3343 Frontiers of Marketing Research 

Required reading  

• Baker, Michael J., and Saren, Michael (red.) (2016). Marketing theory: a student 

text. Sage. [3rd, Edition] 

• A selection of academic articles (updated each semester, see the study guide). 

Note that the course literature can be changed up to two months before the start 

of the course. 
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